


• STARTING POINT
• CAMPAIGN CONCEPT• CAMPAIGN CONCEPT
• PARTICIPATION AND SUPPORT
• INTERNET AND DIGITAL ACTIVITY
• NON CONVENTIONAL



STARTING POINT - GOAL

-Create public awareness of the necessity of blood donation to increase the -Create public awareness of the necessity of blood donation to increase the 
donation itself.

- Educate about procedures to become donor and break the clichés that stop people 
from donating. 

- Make this campaign international .

- Create a precedent in 2010 that future World Blood Donor Day hosting cities  and 
blood donation public awareness campaigns can inherit.blood donation public awareness campaigns can inherit.



In order to achieve these goals we have designed an integrated communication 

STARTING POINT - STRATEGY

In order to achieve these goals we have designed an integrated communication 
campaign focused in:

- Growing both national and international active and perpetual donor and 
prescription communities . 

- Building these communities based on the join usage of online and offline 
communication tools . 

- Creating an international popular icon that identifies, unifies and raises awareness 
among active and potential blood donors. 

- Offering an educational, familiar, funny, credible and viral co ntents. 



CAMPAIGN CONCEPT

Integrating: Geographical areas

Barcelona is full blooded

Girona is full blooded
Catalunya té sang

Valencia is full blooded Galicia is full blooded

Gràcia is full blooded

Valencia is full blooded Galicia is full blooded
Tenerife is full blooded



Integrating: Different groups

CAMPAIGN CONCEPT

RCD Espanyol is full blooded
FC Barcelona is full blooded

Firefighters are full blooded Musicians are full blooded

Youngsters are full blooded

Barcelona is full blooded

Firefighters are full blooded Musicians are full blooded
Doctors are full blooded



Optimistic, familiar, funny, 

CAMPAIGN CONCEPT

Optimistic, familiar, funny, 
victorious and proud. 



Flexible and integrating:

CAMPAIGN CONCEPT



International icon :

CAMPAIGN CONCEPT

THE CHALLENGE Barcelona 2010:

If AIDS has a popular awareness icon worldwide, 
WHY DON’T WE FIND ONE THAT HELPS RAISING AWARENESS OF BLOOD 
DONATION? 

AIDS red ribbon



CHALLENGE Barcelona 2010:

CAMPAIGN CONCEPT

STICKING PLASTER = INTERNATIONAL ICON = blood donation

Turn the supportive STICKING PLASTER that raises awareness of 
the need of blood donation into an INTERNATIONAL ICON.



USE OF THE CHALLENGE TO LOOK FOR SUPPORT AND 
AWARENESS AMONGST ALL SOCIETY ENTITIES AND 

GROUPS



PARTICIPATING AND SUPPORTING THE CAMPAIGN AND THE I CON

- Fostering different groups to join and support WBDD and blood donation:

Examples : 
Spot with FC Barcelona Team
The Support Kits

Youngsters are full blooded, policemen are full blooded, doctors 
are full blooded, journalists are full blooded, etc. 



- Integrating companies and commercial brands in an active and notorious way.

PARTICIPATING AND SUPPORTING THE CAMPAIGN AND THE I CON

Hartmann’s “Real” 
Innovative Blood Donation 

Plaster



PARTICIPATING AND SUPPORTING THE CAMPAIGN AND THE I CON

- Integrating companies and commercial brands in an active and notorious way.

Stores and Corporate 
media communication 

support



- Popular use

PARTICIPATING AND SUPPORTING THE CAMPAIGN AND THE I CON

“Wear it”



PARTICIPATING AND SUPPORTING THE CAMPAIGN AND THE I CON

- Creative formulas for companies giving support.

‘Blood’ Sport shoes



PARTICIPATING AND SUPPORTING THE CAMPAIGN AND THE I CON



PARTICIPATING AND SUPPORTING THE CAMPAIGN AND THE I CON





INTERNET – BCN TE SANG HOME PAGE

- Barcelona te sang (Barcelona is full blooded): the web site in the center of the 
campaign



INTERNET – BCN TE SANG HOME PAGE

How do we expand the web and create viral 
effect?

- We back on the existing organized groups 
and foster their participation and visiting it.

- We challenge the internet community: 
commitment and support to blood donation 
cause by means of a click on the plaster to cause by means of a click on the plaster to 
support the icon.

- The repository of clicks will turn into a “blood” 
repository at Torre Agbar.



INTERNET – BCN TE SANG HOME PAGE

- The plaster section, with the support kits for graphic customization of the campaign 
elements



INTERNET – BCN TE SANG HOME PAGE

- The international section, everyone is invited to contribute with “full blooded” content.



INTERNET – BCN TE SANG HOME PAGE

- Linked to the World Blood Donor Day official website.



INTERNET – DIGITAL ACTIVITY

- Messenger 

Emoticon messenger xD

-Social Networks: there is not a 
clear representative group related clear representative group related 
to blood donation



BLOODFELLOWS: a powerful tool on a facebook environ ment

INTERNET – DONOR 2.0

BLOODFELLOWS: a powerful tool on a facebook environ ment

Bloodfellows implies a new potential donor repository among the social networks 
which uses the powerful socializing mechanisms of the internet environment. 

- A Facebook application is created where you can socialize with your friends based 
on blood groups and blood donation compatibilities.

- To join, a questionnaire must be filled in, which can be used to qualify members as 
blood donors and allow their potential location. blood donors and allow their potential location. 

-So this is funny and useful:
- For users: know who is compatible with you
- For Blood Donation Organizations: Allow urgency and well located blood 

donation call ups, Broadcast general blood donation campaigns.
- For the group: Events organization, summoning, information.



The ‘Blood’ Lounge

NON CONVENTIONAL

Proposal for a fix area in the city, to 
experiment with a concept around 
pleasant and relaxing experience 
associated to blood donation. 

Chill-out area, comfortably sit, where two 
needles, one on your arm, the other on a 

The ‘Blood’ Lounge

needles, one on your arm, the other on a 
music disc. A  DJ plays music, a bar 
serves fruit cocktels, in a modernly 
decorated room. 

A radically different way to 
expariment blood extraction .



NON CONVENTIONAL

Bloody ART

50 artists will paint posters all around high traffic 
areas in Barcelona.

The “performance” will start at a certain time, and 
shall remain as a publicity poster and art piece 
altogether. 

Bloody ART

This activity can be replicated in other cities of the 
world, creating bigger resonance.



- Escena Barcelona

NON CONVENTIONAL – FURTHER EXAMPLES

- F.C. Barcelona + R.C Espanyol - Escena Barcelona- F.C. Barcelona + R.C Espanyol

Primavera
sang

- Primavera sang- Salo del comic + Fnac


